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Refer to Fig. (Insert), information about Destination Naples, a destination marketing
organisation (DMO)

(a) Explain two ways Destination Naples uses travel motivation to segment its target customers.

(b) Analyse the challenges that Destination Naples faces in developing and delivering the Bay of
Naples Finest brand.
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(c) Evaluate the importance of the different steps involved in planning the launch of a new
destination brand.
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Refer to Fig. 2.1 (Insert), information about the ‘Feel More in Qatar’ marketing campaign.

(a) Explain two benefits of using television advertisements to market Qatar as a destination.
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(c) Discuss key performance indicators (KPIs) which Qatar Tourism might use to monitor the
effectiveness of their destination brand.
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